
Charles F. Wagner, Jr.
VP, Strategy and 
Corporate Development

“A more active approach to
acquisitions and alliances is
part of our growth strategy.
We have built a strong cor-
porate development team
and we are building a
pipeline of opportunities.“

Jean-Paul Mangeolle
President, 
Bioprocess Division

“We follow every thera-
peutic in the clinical
pipeline and we track
where Millipore has been
chosen to support the
future production of each
molecule. As the industry
discovers and produces
new biologic drugs,
Millipore is poised to help
fuel the biotech revolution.”

Bruce J. Bonnevier
VP, Global Human Resources

“Talent is the key to success 
in today’s environment.
We are building strategic,
leadership and technical
skills and positioning our-
selves to become a magnet 
for talent in our industry.”

Peter C. Kershaw
VP, Global Supply Chain

“We are executing a com-
prehensive supply chain
strategy that generated
positive results in 2005
and has the potential to
significantly improve our
profitability over the next
four years.”

Vinay Goel
VP, Technology and 
Alliance Management

“We are accelerating inno-
vation — internally and
externally. You can expect
to see more alliances, more
new products, and new
disruptive technologies,
which will change the way
our customers do business.”
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Martin D. Madaus
Chairman, President,
Chief Executive Officer

“We are building a 
great leadership team
and a great future for 
this company.”

Gregory J. Sam
VP, Quality

“I spend a lot of time 
with our customers. 
My goal: ensure that
Millipore is the strongest
link in their efforts to
ensure quality.”

Jeffrey Rudin
VP, General Counsel

“Strategy is one thing —
and execution another. We
have a well-thought-out
road map to improve our
company and measure
our progress with key
metrics and milestones.”

Kathleen B. Allen
Chief Financial Officer

“We have the plans, 
people and financial
resources to achieve 
our vision.”

Dominique F. Baly 
President, 
Bioscience Division

“Walk into any laboratory
and you will find Millipore
products. You will find
more in the future — we
are adding platforms
and leveraging our
strong brand.”
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